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INTRODUCTION

Traditionally, money has served as the primary means of payment for goods and
services. However, technological advancements have significantly transformed the way
financial transactions are conducted. In recent years, individuals have increasingly
shifted towards a cashless economy, using smartphones, mobile banking applications,
e-wallets, QR codes, and other digital payment methods for everyday transactions,
including grocery shopping, transportation, and other purchasing activities. This
transformation is particularly evident in Malaysia and India, where rapid technological
development has accelerated the adoption of digital payment systems among individuals
and businesses (Kee, 2022; Mathur et al., 2026).

The use of digital payment services is particularly prevalent among university students.
These students are often referred to as digital natives, as they have grown up in an
environment characterised by widespread access to the internet, smartphones, and
digital applications (Edeh et al., 2021). Consequently, university students are generally
more familiar with digital technologies and are more inclined to adopt cashless payment
services. In Malaysia, students frequently use various digital payment platforms,
including Touch 'n Go eWallet, GrabPay, online banking, and debit or credit cards.
Similarly, students in India commonly use platforms such as the Unified Payments
Interface (UPI), Paytm, Google Pay, and PhonePe.

Although digital payment systems offer numerous advantages, their potential influence
on students’ spending behaviour raises several concerns. One significant concern is that
digital payments may encourage overspending by reducing individuals’ psychological
awareness of financial transactions. In cash-based transactions, individuals physically
handle and exchange money, making the amount spent more tangible. In contrast, digital
payments conducted through e-wallets, QR codes, or mobile applications require only a
few interactions with a smartphone, potentially reducing awareness of expenditure and
encouraging impulsive purchasing decisions.

This issue is particularly important because many university students have limited
financial resources. Some students depend financially on their parents, while others rely
on scholarships, educational loans, or part-time employment to support their daily
expenses. Furthermore, university students are frequently exposed to social media
marketing campaigns, online promotions, peer influence, cashback incentives, and
discounts offered by digital payment service providers. These factors may contribute to
increased expenditure, particularly when combined with the convenience and efficiency
of digital payment systems. Previous research has also examined how digital payment
platforms, such as Touch 'n Go, influence students’ financial behaviour during and after
the COVID-19 pandemic (Kaim et al., 2024).

Although previous studies have examined digital payment adoption from various
perspectives, including convenience, usability, security, and behavioural intention,
limited research has specifically investigated its implications for university students’
spending behaviour, particularly through a comparison between Malaysia and India. This
research gap is significant given the rapid expansion of digital payment systems in both
countries. In Malaysia, the adoption of cashless payments has been encouraged through
the development of e-wallets and digital banking services. Meanwhile, in India, the Digital
India initiative and the widespread implementation of UPI have substantially increased
the popularity of digital transactions (Indrawati et al., 2022). Therefore, examining
university students in Malaysia and India provides an opportunity to understand how
digital payment adoption may influence spending behaviour across these two national
contexts.
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Furthermore, this study contributes to the broader discussion of student development,
financial management, and responsible digital behaviour in higher education. As higher
education institutions increasingly emphasise the importance of equipping students with
practical knowledge and life skills, bridging the gap between theoretical learning and
everyday financial decision-making has become essential (Lim et al., 2024). Existing
literature has also demonstrated that individual behaviour and well-being can be
influenced by environmental, organisational, and psychosocial factors, including
demands, engagement, support systems, and safety climate (Teoh & Kee, 2022; Teoh
et al., 2021). In this context, understanding students’ spending behaviour through digital
payment systems is important because financial management practices can influence
their overall well-being and lifestyle decisions.

Accordingly, this study aims to examine the relationship between digital payment
adoption and university students’ spending behaviour in Malaysia and India. Specifically,
it seeks to assess the level of digital payment adoption among university students in both
countries and determine its influence on their spending behaviour. Furthermore, the
study investigates the influence of digital payment adoption, security perception, social
influence, and consumer habits on students’ spending behaviour. By addressing these
objectives, this research seeks to provide a comprehensive understanding of the factors
associated with students’ financial decision-making in an increasingly cashless
environment. The findings are expected to contribute to the existing literature on digital
financial behaviour and offer practical implications for university students, educators,
parents, policymakers, and financial technology providers in promoting responsible
spending practices and effective financial management.

LITERATURE REVIEW

Digital payment systems have emerged as a significant technological development,
transforming the way consumers conduct financial transactions. The transition from
cash-based to cashless payments is particularly evident among university students in
Malaysia and India, driven by the increasing use of smartphones, greater internet
accessibility, the availability of e-wallets and mobile banking applications, and the
implementation of QR code payment systems. Digital payment systems enable students
to make convenient and efficient payments for food, transportation, online purchases,
entertainment, and other daily necessities. Nevertheless, the increasing use of digital
payment systems has raised concerns regarding their potential influence on students’
spending behaviour, including impulsive purchasing, increased transaction frequency,
and reduced awareness of expenditure. This phenomenon may be associated with the
reduced psychological discomfort of spending, commonly referred to as the *pain of
paying*, as individuals do not physically observe money leaving their possession during
digital transactions. Consequently, examining the influence of digital payment adoption
on students’ spending behaviour in Malaysia and India is essential to understanding
financial decision-making in an increasingly cashless environment.

Digital Payment Adoption

Digital payment adoption refers to the extent to which individuals accept and use digital
payment platforms, including e-wallets, mobile banking applications, QR code payments,
debit and credit cards, and online payment systems, in their daily financial activities. The
adoption of digital payment systems has become increasingly widespread among
university students due to the accessibility of smartphones and digital applications.
Students generally favour digital payments because these systems provide
convenience, efficiency, and the ability to conduct transactions without carrying physical
cash.
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Previous research has demonstrated that digital payment adoption can influence
consumers’ financial behaviour by changing their purchasing patterns and transaction
practices (Malik & Rana, 2025). Students who frequently use digital payment systems
may conduct transactions more often because these platforms simplify the purchasing
process. Gurusamy and Aiswarya (2024) identified a relationship between digital
payment technologies and changes in consumer spending and saving patterns.
Similarly, research examining cashless payments among students suggests that digital
payment adoption may influence spending behaviour by increasing transaction
frequency while potentially reducing awareness of expenditure (Hang et al., 2025).

In Malaysia and India, digital payment adoption is particularly relevant because both
countries have experienced rapid growth in cashless payment systems. In Malaysia, e-
wallet platforms such as Touch 'n Go eWallet and GrabPay have become increasingly
common, while UPI and other mobile payment applications are widely used in India. As
university students are active users of these platforms, the extent of digital payment
adoption may influence their spending behaviour. Based on these considerations, the
following hypothesis is proposed:

H1: Digital payment adoption has a significant influence on students’ spending behaviour
in Malaysia and India.

Security Perception

Security perception refers to users’ beliefs regarding the safety, reliability, and protection
provided by digital payment systems against potential risks, including fraud,
unauthorised transactions, and the misuse of personal information. In the context of
digital payments, perceived security is an important consideration because users must
have confidence in payment platforms before adopting them for regular transactions.
Among university students, security perception may influence the frequency of digital
payment usage and their confidence when conducting online or mobile transactions.

Previous studies have identified perceived security as an important factor influencing
digital payment adoption. Ahmad Ramli (2021) found that security-related factors may
influence users’ intentions to adopt e-wallet services. Similarly, Bakar and Yeum (2024)
emphasised the importance of consumer confidence in mobile wallet systems for the
continued development of digital payments in Malaysia. In India, despite the widespread
adoption of UPI and other mobile payment systems, concerns regarding cyber fraud,
privacy, and unauthorised transactions may continue to influence users’ trust and
payment decisions (Singh et al., 2023).

When students perceive digital payment systems as secure, they may be more willing to
use these platforms for everyday purchases. Security measures, including passwords,
biometric authentication, one-time passwords, transaction notifications, and fraud
protection mechanisms, may strengthen students’ confidence in digital payment
services. Greater security perception may encourage more frequent digital transactions
and potentially influence students’ spending behaviour. Therefore, the following
hypothesis is proposed:

H2: Security perception has a significant influence on students’ spending behaviour in
Malaysia and India.

Social Influence

Social influence refers to the extent to which individuals’ attitudes and behaviours are
shaped by people within their social environment, including friends, classmates, family
members, and online communities. In the context of digital payments, social influence
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occurs when students adopt or use digital payment systems because these platforms
are commonly used or recommended by individuals around them. Social influence may
also arise from social media trends, online shopping platforms, advertisements, and peer
recommendations.

Previous studies have demonstrated that social influence plays an important role in
digital payment adoption. Yang et al. (2021) found that social factors may influence
users’ intentions to adopt e-wallet services. Similarly, Effendy et al. (2021) reported that
social influence affects individuals’ intentions to use e-wallets. Among younger
consumers, social influence may be particularly relevant because university students
frequently interact with their peers and participate in online communities. Azman et al.
(2021) also identified social influence as a factor affecting e-wallet adoption among
younger users.

Beyond influencing digital payment adoption, social influence may also affect students’
spending behaviour. For instance, students may be influenced by friends who regularly
use e-wallets, participate in online shopping promotions, or respond to cashback offers
and social media trends. When digital payment systems are widely accepted within
students’ social circles, they may be encouraged to use similar platforms and engage in
more frequent purchasing activities. Consequently, social influence may contribute to
changes in students’ spending patterns and financial decision-making. Based on this
discussion, the following hypothesis is proposed:

H3: Social influence has a significant influence on students’ spending behaviour in
Malaysia and India.

Consumer Habits

Consumer habits refer to recurring patterns of purchasing and payment behaviour that
gradually become part of individuals’ daily routines. In this study, consumer habits
encompass students’ preferences for cashless transactions, frequent use of digital
payment systems, and reliance on these platforms for everyday purchases. As students
repeatedly use digital payment systems, their payment behaviour may become
increasingly habitual, potentially reducing the level of conscious consideration involved
in individual purchasing decisions.

Previous research has indicated that digital payment systems may influence consumer
habits and spending patterns. Pal et al. (2021) explained that although mobile payment
systems offer convenience, users may also encounter risks associated with frequent and
effortless transactions. Faraz and Anjum (2025) suggested that digital payment systems
may influence purchasing behaviour and impulsive buying because transactions can be
completed more quickly and without the physical exchange of money. Similarly, research
on students’ financial behaviour has indicated that digital wallets may contribute to
changes in financial practices within an increasingly cashless environment (Fikri et al.,
2025).

Consumer habits are particularly relevant to this study because students who regularly
use digital payment systems may develop greater familiarity with cashless transactions
and become increasingly dependent on these platforms for daily purchases. Financial
incentives, including cashback rewards, discounts, promotional offers, and loyalty points,
may further reinforce habitual digital payment usage. Consequently, students may
engage in more frequent transactions or make purchasing decisions without consistently
monitoring their available budgets. Therefore, the following hypothesis is proposed:
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H4: Consumer habits have a significant influence on students’ spending behaviour in
Malaysia and India.

Conceptual Framework

Based on the literature reviewed, this study proposes a conceptual framework examining
the influence of digital payment adoption, security perception, social influence, and
consumer habits on university students’ spending behaviour in Malaysia and India.
Digital payment adoption represents the extent to which students accept and use digital
payment systems in their daily financial activities. Security perception reflects students’
confidence in the safety and reliability of digital payment platforms, while social influence
refers to the role of friends, family members, peers, and online communities in shaping
students’ digital payment practices. Consumer habits represent recurring patterns of
digital payment usage and students’ reliance on cashless transactions for everyday
purchases.

Within the proposed conceptual framework, digital payment adoption, security
perception, social influence, and consumer habits serve as the independent variables,
while students’ spending behaviour is the dependent variable. The framework suggests
that these four factors may influence students’ spending behaviour in Malaysia and India.
Accordingly, the proposed relationships provide the theoretical foundation for examining
the hypotheses and understanding the factors associated with students’ financial
decision-making in the context of digital payment adoption. The study framework model
is depicted in Figure 1.

Figure 1. Research Framework

Digital Payment

Adoption H1
Security H2 2
Perception 3| Students
Spending
%’ Behaviour
Social Influence
H4

Consumer habits

RESEARCH METHOD

Sample and Procedure

This study examines the influence of digital payment adoption on university students’
spending behaviour in Malaysia and India. A quantitative research design was employed
to collect numerical data through a structured questionnaire and analyse the
relationships between the independent and dependent variables using statistical
techniques. This approach was considered appropriate for examining the relationships
among the variables investigated in this study.

Digital payment adoption, security perception, social influence, and consumer habits
were identified as the independent variables, while students’ spending behaviour was
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the dependent variable. These variables were selected based on their relevance to
understanding how digital payment systems relate to students’ financial behaviour and
purchasing patterns.

The target respondents were individuals who had experience using digital payment
systems, including e-wallets, online banking, QR code payments, debit and credit cards,
and mobile payment applications. As the study primarily focused on university students,
demographic information, including gender, country, age, occupation, and monthly
income, was collected to provide a comprehensive profile of the respondents. A total of
158 respondents from Malaysia and India participated in the study, allowing for an
examination of digital payment adoption and spending behaviour across both countries.
Data were collected through an online questionnaire administered using Google Forms.
This method was selected because of its convenience, cost-effectiveness, and suitability
for reaching respondents across different geographical locations.

Following data collection, the responses were analysed using the Statistical Package for
the Social Sciences (SPSS). Descriptive statistics were employed to summarise
respondents’ demographic characteristics and the main study variables. Reliability
analysis was conducted to assess the internal consistency of the measurement items.
Pearson correlation analysis was used to examine the relationships among the variables,
followed by multiple regression analysis to determine the influence of digital payment
adoption, security perception, social influence, and consumer habits on students’
spending behaviour.

Measures

This study employed a structured questionnaire consisting of six sections. Section A
collected respondents’ demographic information, including gender, country, age,
occupation, and other relevant background characteristics. Sections B to F assessed the
main study variables, namely digital payment adoption, security perception, social
influence, consumer habits, and spending behaviour.

Section B assessed digital payment adoption through multiple-choice questions
addressing the types of cashless payment methods used, frequency of usage, average
weekly expenditure through cashless transactions, and primary reasons for using digital
payment systems. These items were adapted from Rafee et al. (2022) to evaluate
respondents’ digital payment usage patterns.

Section C measured security perception using three items adapted from Sapian and
Ismail (2021). This section assessed respondents’ perceptions of safety, trust, and
security when using digital payment systems. The measurement items included ‘| feel

safe when using digital payment methods”, “I trust digital payment systems”, and “I
believe digital payment systems are secure”.

Section D measured social influence using three items adapted from Sapian and Ismail
(2021). This section examined the extent to which individuals within respondents’ social
environments influenced their use of digital payment systems. The measurement items
included “People around me influence my use of digital payment methods”, “My friends
encourage me to use digital payment methods”, and “l use digital payment methods

because others around me use them”.
Section E measured consumer habits using three items adapted from Sapian and Ismail

(2021). This section assessed respondents’ preferences for and habitual use of digital
payment methods. The measurement items included “I prefer cashless transactions over
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cash”, “I frequently use digital payment in daily life”, and “I rely on digital payment for
most purchases”.

Section F measured spending behaviour using three items adapted from Jiang (2022).
This section assessed respondents’ perceptions of changes in their spending patterns
associated with digital payment usage. The measurement items included “My spending
has increased since | started using digital payment methods”, “I am more likely to make
additional purchases when using digital payment”, and “I sometimes exceed my planned
budget when using digital payments”.

The agreement-based measurement items were assessed using a five-point Likert scale,
ranging from 1 (strongly disagree) to 5 (strongly agree). This scale enabled respondents
to indicate their level of agreement with each statement and facilitated the statistical
analysis of the collected data. The multiple-choice questions in Section B were used to
capture respondents’ digital payment usage characteristics.

Data Analysis

Data obtained from the online questionnaire were analysed using the Statistical Package
for the Social Sciences (SPSS). Descriptive statistics were initially employed to
summarise respondents’ demographic characteristics, including gender, country, age,
and occupation. Means and standard deviations were also calculated to describe the
main study variables. Subsequently, reliability analysis was conducted using Cronbach’s
alpha to evaluate the internal consistency of the measurement items. Pearson correlation
analysis was then performed to examine the relationships among digital payment
adoption, security perception, social influence, consumer habits, and spending
behaviour. Finally, multiple regression analysis was employed to assess the influence of
the independent variables on students’ spending behaviour.

Ethical Considerations

This study adhered to fundamental ethical principles throughout the data collection
process. Participation in the online survey was voluntary, and respondents were
informed that their responses would be used exclusively for academic research
purposes. No personally identifiable information was collected, and respondents’
confidentiality and anonymity were maintained throughout the research process.
Participants were also free to complete the questionnaire voluntarily based on their
willingness and understanding.

RESULTS

Respondents’ Demographic Profile

Table 1 presents the demographic characteristics of the 158 respondents from Malaysia
and India. The results indicate that the majority of respondents were female (70.3%, n =
111), followed by male respondents (25.9%, n = 41), while 3.8% (n = 6) preferred not to
disclose their gender. Regarding country of origin, 68.4% (n = 108) of respondents were
from Malaysia, while 31.6% (n = 50) were from India.

In terms of age distribution, most respondents were aged 18-24 years (71.5%, n = 113),
followed by those aged 25-35 years (22.8%, n = 36) and 36-50 years (5.7%, n = 9).
Regarding occupation, 82.9% (n = 131) identified as students, while 13.3% (n =21) were
employed and 3.8% (n = 6) were unemployed. Overall, the demographic findings indicate
that the sample predominantly comprised female respondents, Malaysian participants,
young adults aged 18-24 years, and students.

Table 1. Summary of Respondents’ Demographic Information (N = 158)
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Demographic Variables Categories Frequency (f) | Percentage (%)
Gender Female 111 70.3
Male 41 25.9
Prefer not to say 6 3.8
Country of Origin Malaysia 108 68.4
India 50 31.6
Age Group 18—24 years 113 715
25-35 years 36 22.8
36-50 years 9 5.7
Occupation Student 131 82.9
Employed/Working 21 13.3
Unemployed 6 3.8

Descriptive Statistics and Correlation Analysis

Table 2 presents the descriptive statistics for the main study variables. The mean scores
ranged from 3.94 to 4.32, with digital payment adoption and social influence recording
the highest mean scores (M = 4.32). Security perception recorded a mean score of 4.23,
followed by consumer habits (M = 3.98) and spending behaviour (M = 3.94). These
findings indicate relatively high levels of agreement with the statements measuring the
study variables.

The standard deviations ranged from 0.792 to 0.870. Consumer habits recorded the
highest standard deviation (SD = 0.870), while social influence recorded the lowest (SD
= 0.792), indicating differences in response variability across the variables.

Table 2. Descriptive Statistics

Variables Mean SD
Digital Payment Adoption 4.32 0.815
Social Influence 4.32 0.792
Security Perception 4.23 0.866
Consumer Habits 3.98 0.870
Spending Behaviour 3.94 0.854

The reported Pearson correlation analysis indicated positive relationships among the
study variables. Digital payment adoption was positively correlated with consumer habits
(r=0.732, p <.001) and spending behaviour (r = 0.621, p < .001). Social influence was
positively associated with consumer habits (r = 0.515, p <.001) and spending behaviour
(r = 0.485, p < .001). Security perception was also positively correlated with consumer
habits (r = 0.410, p <.001) and spending behaviour (r = 0.432, p < .001). The strongest
reported relationship was between consumer habits and spending behaviour (r = 0.785,
p <.001).

Multiple Regression Analysis
Multiple regression analysis was conducted to examine the influence of digital payment
adoption, social influence, security perception, and consumer habits on students’

spending behaviour. The results are presented in Table 3.

Table 3. Summary of Multiple Regression Analysis

Predictor B SE t p B
Constant 0.368 0.270 1.359 176 —
Digital Payment Adoption -0.080 0.072 -1.114 .267 -0.076
Social Influence 0.026 0.070 0.371 711 0.024
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Security Perception 0.120 0.062 1.929 .056 0.122

Consumer Habits 0.690 0.063 11.040 <.001 0.703
Note. B = unstandardised regression coefficient; SE = standard error; B = standardised regression
coefficient. Statistical significance was assessed at p < .05.

The regression results indicate that consumer habits were the only statistically significant
predictor of students’ spending behaviour (B = 0.690, 8 = 0.703, t = 11.040, p < .001).
The positive coefficient indicates that higher consumer habits scores were associated
with higher spending behaviour scores after controlling for the other predictors.

Digital payment adoption did not significantly predict spending behaviour (B = -0.080, 8
=-0.076, p = .267). Similarly, social influence showed no statistically significant effect (B
=0.026, B =0.024, p = .711). Security perception demonstrated a positive coefficient (B
= 0.120, B = 0.122), but its effect was not statistically significant at the 5% level (p =
.056).

Overall, consumer habits demonstrated the strongest standardised regression
coefficient among the four independent variables, while the remaining predictors did not
exhibit statistically significant independent effects.

Hypothesis Testing

The hypothesis testing results were determined based on the multiple regression
analysis using a significance threshold of p < .05. The results are summarised in Table
4.

Table 4. Summary of Hypothesis Testing

Hypothesis Statement Result
H1 Digital payment adoption significantly influences | Not
students’ spending behaviour. Supported
H2 Security perception significantly influences students’ | Not
spending behaviour. Supported
H3 Social influence significantly influences students’ | Not
spending behaviour. Supported
H4 Consumer habits significantly influence students’ | Supported
spending behaviour.

The hypothesis testing results indicate that only H4 was supported. Consumer habits
demonstrated a statistically significant positive effect on students’ spending behaviour (8
= 0.703, p < .001). In contrast, H1, H2, and H3 were not supported because digital
payment adoption, security perception, and social influence did not achieve statistical
significance at the 5% level.

These results indicate that consumer habits were the only statistically significant
independent predictor of students’ spending behaviour in the regression model.
DISCUSSION

The findings of this study provide insights into the relationships between digital payment
adoption, security perception, social influence, consumer habits, and spending
behaviour among respondents in Malaysia and India. The multiple regression results
indicate that only one of the four proposed hypotheses was supported. Specifically,
consumer habits demonstrated a statistically significant positive influence on spending
behaviour, while digital payment adoption, security perception, and social influence did
not exhibit statistically significant independent effects. These findings suggest that
habitual payment practices may play a more prominent role in explaining spending
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behaviour than technological adoption, perceived security, or social factors when these
variables are examined simultaneously.

Digital payment adoption was not found to have a statistically significant influence on
spending behaviour (B = -0.076, p = .267). Although digital payment platforms, including
e-wallets, QR code payments, online banking, debit cards, and mobile payment
applications, provide convenience and efficiency, their adoption alone did not
significantly predict spending behaviour after controlling for the other variables. This
finding suggests that the availability and use of digital payment technologies may not
necessarily lead to changes in spending patterns. Instead, the relationship between
digital payment usage and expenditure may depend on how individuals incorporate these
technologies into their daily purchasing routines. Although digital payment adoption was
positively associated with consumer habits in the reported correlation analysis, the
present regression results do not establish an indirect effect through consumer habits.

Similarly, security perception did not demonstrate a statistically significant influence on
spending behaviour (B = 0.122, p = .056). Although the positive coefficient approached
the conventional significance threshold, the result remained statistically insignificant at
the 5% level. This finding suggests that confidence in the safety and reliability of digital
payment systems may not independently explain variations in spending behaviour when
the other predictors are considered. Security features, including passwords, biometric
authentication, one-time passwords, and transaction notifications, may strengthen users’
confidence in digital payment platforms. However, greater perceived security does not
necessarily translate into increased expenditure. Furthermore, the findings do not
establish an indirect relationship between security perception and spending behaviour
through social influence, as no mediation analysis was reported.

Consumer habits emerged as the strongest and only statistically significant predictor of
spending behaviour (8 = 0.703, p < .001). This finding indicates that habitual digital
payment practices were positively associated with respondents’ spending behaviour
after accounting for the other independent variables. Individuals who regularly use digital
payment systems may become increasingly accustomed to cashless transactions,
making these payment methods an integral part of their daily purchasing activities. The
convenience and efficiency of digital payments may facilitate repeated transactions and
reduce the need to handle physical cash. Consequently, habitual users may be more
inclined to engage in frequent or unplanned purchases. This finding highlights the
importance of consumer habits in understanding spending patterns in an increasingly
cashless environment, particularly among individuals with limited financial resources.

In contrast, social influence did not significantly predict spending behaviour (B = 0.024,
p = .711). Although friends, classmates, family members, and online communities may
influence individuals’ decisions to adopt digital payment platforms, the regression results
indicate that social influence did not have a statistically significant independent effect on
spending behaviour. Exposure to peer recommendations, cashback incentives,
promotional discounts, online shopping trends, and social media advertisements may
encourage the use of cashless payment services. However, these social factors did not
independently explain spending behaviour after controlling for digital payment adoption,
security perception, and consumer habits. This finding suggests that habitual purchasing
practices may be more closely associated with spending behaviour than social influence
within the present regression model.

Overall, the findings highlight the importance of distinguishing between digital payment

adoption and habitual payment behaviour. Although digital payment systems provide
convenient and accessible transaction methods, their adoption does not necessarily
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result in significant changes in spending behaviour. Instead, the results indicate that
consumer habits are more strongly associated with spending patterns. The findings also
suggest that security perception and social influence may be relevant to digital payment
usage, although neither demonstrated a statistically significant independent influence on
spending behaviour in this study. Therefore, the results support the importance of
considering habitual financial practices when examining spending behaviour in the
context of digital payment systems in Malaysia and India.

The findings offer practical implications for students, educators, policymakers, and
financial technology providers. Students should be encouraged to monitor their
expenditure, review transaction histories, and establish personal budgets when using
digital payment platforms. Educators may incorporate financial literacy programmes that
emphasise responsible digital payment practices, budgeting skills, and awareness of
impulsive purchasing behaviour. Policymakers and financial technology providers may
also consider implementing spending notifications, budget-tracking features, transaction
summaries, and financial management tools to help users monitor their financial
activities. Such initiatives may encourage responsible spending practices while allowing
individuals to benefit from the convenience and accessibility of digital payment
technologies.

CONCLUSION

This study examined the influence of digital payment adoption on spending behaviour
among respondents in Malaysia and India. Specifically, the research investigated the
relationships between digital payment adoption, security perception, social influence,
consumer habits, and spending behaviour. The findings revealed that consumer habits
were the only variable demonstrating a statistically significant positive influence on
spending behaviour, whereas digital payment adoption, security perception, and social
influence did not exhibit statistically significant independent effects in the multiple
regression model.

The findings suggest that the adoption of digital payment systems alone does not
necessarily lead to significant changes in spending behaviour. Although digital payment
platforms, including e-wallets, QR code payments, online banking, and mobile payment
applications, provide convenience and efficiency in financial transactions, their adoption
was not a significant independent predictor of spending behaviour in this study.
Nevertheless, the increasing accessibility of cashless payment systems may contribute
to changes in how individuals conduct their daily financial transactions.

Among the variables examined, consumer habits emerged as the strongest predictor of
spending behaviour. This finding highlights the importance of repeated and habitual
digital payment practices in shaping purchasing patterns. As digital payments become
integrated into everyday financial activities, individuals may become increasingly
accustomed to cashless transactions, potentially encouraging more frequent purchases
and reducing their awareness of expenditure. Therefore, habitual payment behaviour
represents an important consideration in understanding spending patterns within an
increasingly cashless environment.

Although digital payment adoption, security perception, and social influence were not
statistically significant predictors in the regression model, these factors remain relevant
to understanding individuals’ experiences with digital payment systems. They may
contribute to the development of consumer habits over time; however, such relationships
require further empirical investigation.
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Overall, this study contributes to the existing literature on digital payment adoption and
spending behaviour in Malaysia and India by highlighting the significant role of consumer
habits. The findings emphasise the importance of encouraging responsible spending
practices and effective financial management among digital payment users, particularly
university students. Educators, higher education institutions, policymakers, and financial
technology providers are encouraged to promote financial literacy, budgeting
awareness, and responsible digital payment practices to support better financial
decision-making.

LIMITATION

This study has several limitations that should be considered. First, the relatively small
sample of 158 respondents, predominantly comprising young adults and university
students, may limit the generalisability of the findings to broader populations. Future
research should include larger and more diverse samples across different age groups,
educational backgrounds, and income levels. Second, the quantitative approach using
an online questionnaire may not fully capture the underlying motivations and
psychological factors influencing spending behaviour. Therefore, qualitative or mixed-
methods approaches are recommended to provide deeper insights. Third, the study
examined only four independent variables: digital payment adoption, security perception,
social influence, and consumer habits. Future studies could incorporate additional
factors, such as financial literacy, impulsive buying, budgeting behaviour, income, peer
pressure, and promotional activities. Furthermore, although respondents were drawn
from Malaysia and India, country-specific differences were not statistically examined.
Future research should conduct comparative analyses across these countries and other
Southeast Asian and South Asian nations to explore potential cultural and economic
differences. Finally, longitudinal studies are recommended to investigate how digital
payment adoption and consumer habits evolve over time and influence financial
management and responsible spending behaviour.
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