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A B S T R A C T 
 
 

Eco-friendly behavior in the technology adoption is often motivated by psychographic dimensions. 

Moreover, sustainable consumer behavior depends on socio-demographic differences such as gender. This 

study focuses on investigating gender differences in the relationship between environmental concerns and 

perceived benefits of sustainable consumer behavior in the adoption of e-ticketing (paperless) technology. 

The research was conducted on e-ticketing users in Indonesia by collecting data through an online 

questionnaire. 188 respondents participated in this study. Finding of this study, the impact of perceived 

benefit is greater for male than for female and environmental concern is higher for female than for male in 

pro-environmental behavior when adopting the technology. 
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