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ABSTRACT 

Advertising is one form of integrated marketing communication where trust is an important factor in it. 

Advertising is one form of communication, and in general there are various factors that influence the 

delivery of information from one party to another in communication. Factors such as trust are very 

important in communicating products, so it is important for companies to find out how much trust of 

the customers to their products. This study aims to analyze the differences in advertising trust 

(consumer trust) on the advertising media used. The media studied in this research are social media and 

video advertising. The main objective of this research is to find out which platform is more reliable so 

that the company can save the budget and the company invests effectively and efficiently. 
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