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INTRODUCTION

The financial services industry is currently experiencing rapid acceleration.
Developments in the financial sector have been accelerated by the massive growth of
technology and changes in people's behavior patterns. Almost all tools to satisfy needs
can be obtained using technology based on smartphone applications. Smartphones
have become so powerful that they are indispensable when leaving the house. Initially
used as a communication tool, smartphones have expanded their role as the primary
medium for economic activities, including financial transactions. This condition is
reinforced by the ease of payment using the Quick Response Code Indonesian Standard
(Qris) digital currency. Scanning barcodes has become the most popular payment
method, resulting in the decline of cash usage (cashless society). Qris helps make
transactions more efficient, increases economic transparency and financial inclusion.
Research conducted by (Handayani, 2023) explains that the use of Qris helps to facilitate
and create inclusion or ease of access to finance.

In line with the current developments and financial inclusion in society, programs and
services from Financial Technology (FinTech) have emerged. The public is now familiar
with the term Buy Now Pay Later (BNPL), commonly known as Paylater. Its use provides
convenience by allowing purchases and payments to be made in installments without a
credit card. (Nasrullah, 2024) states that payments using the paylater method increased
by 70.5% as of June 2024, with 69.4% made online and 4.1% offline. Financial inclusion
is developing very well, but on the other hand, it is important to consider whether it is
accompanied by good financial literacy. Research conducted by (Oktaviana et al., 2025);
(Pratiwi & Ni'am, 2023); and (Widarwati et al., 2022) explains that a lack of financial
literacy is one of the reasons for the emergence of impulsive buying, which has led to an
increase in the use of paylater.

Financial literacy plays an important role in making rational and responsible financial
decisions. Individuals with a high literacy level will use FinTech more wisely. Currently,
improvements in financial literacy are not directly proportional to healthy financial
management. The public's knowledge of finance is still inadequate, resulting in a
consumptive lifestyle filled with credit limit upgrades, pay-later schemes, and other non-
cash financial services. The results of the identification between financial literacy and
FinTech usage explain that there are other factors that may mediate the relationship
between the two.

Money ethics can be one of the factors that strengthens this relationship. (Tang, 1993)
states that money ethic explains a person's beliefs about the value, meaning, and
purpose of using money. Someone who sees money as something valuable tends to
perceive money to achieve future well-being, while someone with weak money ethics
considers money to fulfill lifestyle and momentary pleasures. The use of FinTech
encourages money ethics to determine whether someone will use financial technology
more wisely or otherwise. Money ethics can act as a mediator to explain how financial
literacy and lifestyle influence a person's behavior in using FinTech.

The increasing use of paylaters and digital services amid rising financial literacy levels,
but without adequate control of money ethics, is a relevant issue for academic study.
Based on this background, this study was conducted to understand how financial literacy
and lifestyle influence the use of financial technology, with money ethics as a mediating
variable. The results of this study are expected to contribute to the literacy of behavioural
finance and contribute to the development of ethical digital financial education policies in
Indonesia.
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LITERATURE REVIEW

This study uses the Theory of Planned Behaviour (TPB) as a grounded theory. This
provides an explanation that an individual's actions are motivated by intentions formed
based on attitudes towards behaviour, subjective norms, and perceived behavioural
control in performing a certain behaviour (Ajzen, 1991). This study analyses behaviour
in the use of financial technology. The variables in this study are factors that will cause
the formation of attitudes, norms, and behaviour control that will influence individuals'
intentions and decisions in using FinTech.

Financial literacy is closely related to perceived behavioural control. (Ajzen, 1991)
explains that when a person feels they have adequate abilities, resources, or knowledge,
financial literacy plays a role in improving a person's perception of FinTech. This is
because individuals who have an understanding and concept of financial basics, risks,
digital transaction mechanisms, and financial management tend to be better at
controlling and utilizing FinTech wisely. Lifestyle is related to attitude and subjective
norms. When someone has a modern lifestyle, they will be oriented towards practicality,
speed, digital accessibility, and consumption that uses technology, and will form a
positive attitude towards the use of FinTech. Money ethic in this study acts as a mediating
variable that influences how financial literacy and lifestyle are interpreted as attitude and
perceived behavioural control. Individuals with good money ethics will tend to have a
more rational, cautious, and responsible attitude toward using money. In other words,
money ethics also shape attitudes toward the use of FinTech.

The (OECD, 2016) states in its report that financial literacy is a combination of
awareness, knowledge, skills, attitudes, and behaviours that form the basis for financial
decision-making to achieve financial independence. A study conducted by (Berutu et al.,
2025) explains that payments using FinTech and love of money have a significant
influence on financial management. Research conducted by (Adrian et al., 2025) and
(Wulandari et al., 2025) explains that structured, integrated, and behaviour-focused
financial management skills are a combination of good financial understanding and
technological efficiency. A person's financial behaviour is influenced by financial literacy
and self-efficacy in using FinTech wisely (Yanti & Suryadi, 2024). Research conducted
by (Sirait et al., 2025) explains that financial literacy and financial technology shape
people's views on money. FinTech has an impact on the use of non-cash transactions,
while money ethics is an affective variable that influences the financial behaviour of Gen
Alpha. (Rasyid et al., 2025) and (Utomo & Darwanto, 2024) explain that individuals with
good financial literacy will be more confident, understand the risks of FinTech, be more
ethical, and be more rational in using technology, resulting in more ethical and rational
financial management.

H1: Financial Literacy is mediated by money ethics affecting financial technology.

Lifestyle is a fundamental factor that influences consumptive behaviour and how
individuals perceive money (Azizah & Murdiono, 2023; Azmi et al., 2025) Research
conducted by (Prastiwi et al., 2024) on Generation Z shows that the adoption of FinTech
is driven by lifestyle, hedonic behaviours, and social influence. Lifestyle has a significant
influence on the use of FinTech in financial management. Lifestyle and passion are
factors that drive a person's financial management. Another thing that has emerged
because of technology use is the digital lifestyle. The digital lifestyle has become a
driving factor for individuals to increase consumptive behaviour in the use of FinTech
(Efendi et al., 2025). (Wahyuzi et al., 2025) also mention that lifestyle is a driving factor
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for FinTech customer loyalty, which arises from the functionality of the application and
the relevance of the service to the fulfilling of daily needs.

H2: Lifestyle is mediated by money ethics affecting financial technology

Conceptual Framework
The study framework model is depicted in Figure 1.

Figure 1. Research Framework

Financial Money
Literacy Ethic
H1 | H2
\ 4
. Financial
Lifestyle Technology

RESEARCH METHOD

This study uses a quantitative approach with data collection methods using
questionnaires. This study aims to analyse the causal relationship of the constructed
hypothesis (Apuke, 2017). The endogenous variable in this study is financial technology,
the exogenous variables are financial literacy and lifestyle, and money ethic is the
mediating variable. The Financial Technology variable is measured using 22 statement
indicators, the Financial Literacy variable is measured using 8 statement indicators, the
Lifestyle variable is measured using 18 statement indicators, and the Money Ethic
variable is measured using 26 statement indicators. This study uses mediating variables
to identify the extent to which the variables used mediate fully, partially, or not at all from
the direct and indirect relationships created (Carrion et al., 2017) and (Moqgbel et al.,
2020). The measurement scale used a 1-5 Likert scale (strongly disagree to strongly
agree). This study uses accounting students in semesters 1 to 7 at the Yogyakarta
Veteran National Development University as its population. Each semester consists of
25 students. The reason for selecting 25 respondents per semester is because the
general knowledge of financial technology usage per semester is the same as the
knowledge of the courses that have been studied. Based on the data collected conducted
from September to November 2025, 100 questionnaires were collected, but only 90
questionnaires were declared valid because 10 questionnaires had extreme values. The
data was processed using SmartPLS to determine the path analysis of the constructed
research model.
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RESULTS

There were 90 respondents in this study, consisting of 21 respondents in semester 1, 22
respondents in semester 3, 24 respondents in semester 5, and 23 respondents in
semester 7. There were 42 male respondents (46.67%) and 48 female respondents
(53.33%). Validity testing was conducted as the first step in this study. This test was
carried out by testing the indicators against the indicators used in the same variable to
determine whether the indicators were suitable for testing the variables and for use in
the next stage of testing. The results of this test were obtained by looking at the results
of the combined loadings and cross-loadings. The results of the test must show a value
of 2 0.70. The following are the results of the combined loadings and cross-loadings test.

Statistical Results
Table 1. Combined Loadings and Cross Loadings

Statement

Financial
Literacy

Financial
Technology

Lifestyle

Money
Ethic

Finel_1 - | have sufficient financial
knowledge to help me avoid fraud

0.849

Finel_2 - | have adequate financial
planning to help prepare for future

0.789

financial needs and goals

Finel_7 - | feel that investing is a long-
term capital investment with the hope
of gaining profits in the future
Fintech_1 - | feel that using FinTech
has many advantages

Fintech_2 - | can easily and quickly
use FinTech

Fintech_3 - | feel that FinTech
provides many benefits for me
Fintech_4 - | feel that using FinTech
produces better results than
traditional financial services
Fintech_12 - | can use various
financial services simultaneously
(e.g., one-stop processing) when |
use FinTech

Fintech_13 - | can conduct peer-to-
peer transactions between providers
and users without intermediaries
when | use FinTech

Fintech_14 - | can use financial
services very quickly when | use
FinTech

Fintech_15 - | can use financial
services anytime and anywhere when
| use FinTech

Fintech_16 - | can use financial
services easily when | use FinTech
Life_2 - | try to try the latest models
Life 3 - | prefer new brands

Life_4 - | always allocate time to
discuss new brands

0.796

0.862

0.812

0.847

0.788

0.756

0.791

0.849

0.823

0.864

0.755
0.872

0.770
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Financial | Financial . Money
Statement Literacy | Technology Lifestyle Ethic
Llfe_6_- | always consume low-calorie 0.740
soft drinks
Life_7 - | always consume low-calorie 0.720
foods
Life 8 - | try to diet 0.743
Money 7 - Money is attractive 0.702
Money_13 - Money represents a
; . 0.825
person's achievements
Money_15 - Money is a symbol of 0.801
success
Money_17 - Money makes a person 0.782
respectable
Money_18 - Money helps express
o 0.828
competence and ability
Money_23 - Money provides
0.813
autonomy and freedom
Money_ 25 - Money can provide
opportunities to become what one 0.829
desires
Money 26 - Money provides power 0.779

Source: Processed Data (2025)

The results of combined loadings and cross loadings testing show that of the financial
technology measured with 22 statements that meet the criteria of 9 statements, the
financial literacy variable measured using 8 statements that met the criteria of 3
statements, the lifestyle variable measured using 18 statements that met 6 statements,
and the money ethic variable measured using 26 statements that met the criteria of 8
statements. The next test identified the Average Variance Extracted (AVE) value, which
aims to explain the variance of the construct. The AVE value that meets the criteria is
=20.50. At the same time, a Composite Reliability (CR) test was also conducted with a
value that meets the criteria of = 0.70. The following presents the AVE and CR values
based on the test results.

The results of combined loadings and cross loadings testing show that of the financial
technology measured with 22 statements that meet the criteria of 9 statements, the
financial literacy variable measured using 8 statements that met the criteria of 3
statements, the lifestyle variable measured using 18 statements that met 6 statements,
and the money ethic variable measured using 26 statements that met the criteria of 8
statements. The next test identified the Average Variance Extracted (AVE) value, which
aims to explain the variance of the construct. The AVE value that meets the criteria is
20.50. At the same time, a Composite Reliability (CR) test was also conducted with a
value that meets the criteria of = 0.70. The following presents the AVE and CR values
based on the test results.
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Table 2. Cronbach's Alpha, Composite Reliability (rho a), Composite Reliability
(rho c) and Average Variance Extracted (AVE)

. Cronbach's Cor_npc_)_site Compq_site Avgrage

Variabel alpha reliability reliability variance
(rho a) (rho c) extracted (AVE)
Financial Literacy 0.744 0.750 0.853 0.659
Fincial Technology 0.940 0.941 0.949 0.676
Lifestyle 0.863 0.885 0.896 0.590
Money Ethic 0.917 0.923 0.932 0.633

Source: Processed Data (2025)

Table 2 above shows that reliability and convergent validity testing have been fulfilled
and are eligible to proceed to the next test. An AVE value above 0.5 indicates that more
than 50% of the variance in the indicators used can explain the related construct. Thus,
the variables of financial literacy, financial technology, lifestyle, and money ethic are
declared reliable and valid for model structure testing.

The next test is the discriminant validity test, which aims to prove that each variable used
in constructing the model does not overlap with each other to find the results of the
Structural Equation Modeling (SEM) analysis. The results of testing these variables with
the variables themselves must be greater than those variables with other variables. The
following presents the results of the discriminant validity test.

Tabel 3. Discriminant Validity - Fornell Larcker criterion

Variabel Tirt]::]accsl TeE;]nn%?cl)gy Lifestyle Money Ethic
Financial Literacy 0.812
Fincial Technology 0.748 0.822
Lifestyle 0.241 0.294 0.768
Money Ethic 0.579 0.550 0.372 0.796

Source: Processed Data (2025)

Table 3 above shows the results of the discriminant validity test using the Fornell-Larcker
criterion, which indicates good results. The AVE square root test for each variable used
in this study can differentiate itself, and there are no overlapping variables. The Financial
Literacy variable has a higher value than the other variables in the test, as do the other
variables. Therefore, the next step is to conduct path analysis testing. Path analysis is a
test conducted to examine direct and indirect relationships from the addition of mediating
variables. The results of this test can be obtained from testing the model fit of direct and
indirect relationships of each variable. The following is a picture of the model fit test
results from this study.
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Figure 1. Model Fit Testing

Figure 1 above shows the results of testing the fit model developed in this study. The
test results explain the impact of the relationship generated based on the research
model. The test results show that the relationship between the financial literacy variable
and financial technology provides a total effect of 0.718, the financial technology variable
to money ethic provides a total effect of 0.517, the lifestyle variable to financial
technology provides a total effect of 0.121, and the lifestyle variable to money ethic
provides a total effect of 0.251. The model presented above is supported by the SRMR
value, NFIM chi-square value, and RMS theta. The results of the model fit testing in the
table are presented in the following table.
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Tabel 4. Model Fit Summary

Saturated model Estimated model
SRMR 0.088 0.088
dULS 2.744 2.744
dG 1.698 1.698
Chi-square 726.854 726.854
NFI 0.647 0.647

Source: Processed Data (2025)

Table 4 above explains the model fit summary. In this model fit summary, the SRMR
value shows a good value < 0.08 with a standard value < 0.10. The d_ULS (squared
Euclidean distance) value is 2.744, which shows the difference between the empirical
covariance matrix and that produced by the model, and there is no standard star for this
measurement. The d G value obtained is 1.698, which shows the difference between the
actual covariance matrix and the predicted matrix. There is no standard measure, but
the model shows stable conditions because the saturated model and estimated model
values are the same. The next important measurement is NFI, which shows whether the
model in this study is better than the baseline model, namely variables that are not
interconnected. A Normal Fit Index (NFI) value of 0.9 indicates that the model is
increasingly fit or meets the criteria (Ringle et al., 2023). The test results in this study
were 64.7%, which has a level of fit, although it is still relatively low.

Tabel 5. Direnct and Indirect Effect

Original sample Sr?]rgaplze 22?:,[?52 T statistics P

(0) ™ sTDEv) | (IO/STDEVI) | values
F!nanc!al Literacy ->. 0.642 0.637 0.079 8.107 0.000
Financial Technologi
Financial Literacy -> 0.519 0515 | 0.098 5.302 0.000
Money Ethic
Life Style -> Finacial 0.085 0.087 0.070 1.218 0.223
Technology
Life Style -> Money 0.247 0.259 | 0.098 2519 | 0.012
Ethic
Money Ethic -> 0.147 0.152 0.082 1.789 0.074
Financial Technology

Source: Processed Data (2025)

Table 5 above shows the direct and indirect relationships from exogenous variables to
endogenous variables and from exogenous variables through mediating variables to
endogenous variables.

DISCUSSION

Financial Literacy is mediated by money ethics affecting financial technology

The H; test in this study was constructed with the statement that financial literacy is
related to FinTech, mediated by money ethics. The test results show that the relationship
between financial literacy and financial ethics has a coefficient value of 0.642 with a T-
statistic value of 8.107 and a P-value of 0.000. These results indicate a direct and
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significant relationship. These test results explain that the higher a person's financial
literacy, the stronger their ethics in using FinTech. The relationship between financial
literacy and money ethics has a coefficient value of 0.519 with a T-statistic value of 5.302
and a P-value of 0.000. These results indicate a direct and significant relationship. This
calculation shows that the higher a person's literacy, the stronger their ethics in the use
of money. Money ethic to financial technology has a coefficient value of 0.147 witha T -
statistic value of 1.789 and a P -value of 0.074. This result shows that it is not significant.
This calculation shows that ethics in the use of money does not necessarily increase a
person's use of FinTech. The results of this test show that H1 is rejected. This condition
shows that the stronger a person's financial literacy, the greater their ethics in the use of
money, but these ethics do not actually have an influence on increasing the use of
FinTech. This is in line with research conducted by (AlSuwaidi & Mertzanis, 2024);
(Restiana, 2023); (Sirait et al., 2023), which states that financial literacy is a fundamental
factor for individuals in increasing FinTech usage. Research conducted by Nugraha et
al. (2024) explains that individuals are more influenced in their use of FinTech by their
familiarity with technology than by the ethical and moral implications of using money.

Lifestyle is mediated by money ethics affecting financial technology

The H; test in this study was constructed with the statement that lifestyle is related to
FinTech mediated by money ethics. The test results show that the relationship between
lifestyle and finance has a coefficient value of 0.085 with a T-statistic value of 1.218 and
a P-value of 0.223. These results indicate that there is no direct and significant
relationship. The test results explain that lifestyle does not have a direct influence on the
use of FinTech. Individuals with consumptive and modern lifestyles do not always use
FinTech to meet their needs. The relationship between Lifestyle and Money Ethic has a
coefficient value of 0.247 with a T-statistic value of 2.519 and a P-value of 0.012. These
results indicate a direct and significant relationship. This calculation shows that lifestyle
influences the use of money or can be interpreted as money ethic being formed due to
a person's lifestyle. Money Ethics to Financial Technology has been explained previously
that it is not directly related and not significant, indicating that H2 is rejected. The results
of this test explain that a person's lifestyle can be a determinant in interpreting money,
but ethics or perspective do not influence the use of financial technology. mentions in
his research that lifestyle is an influencing factor. Research conducted by (Azizah &
Murdiono, 2023; Azmi et al., 2025) explains that consumptive behavior and lifestyle are
factors that influence how a person perceives money and does'’t influence the use of
FinTech.

CONCLUSION

According to the results and discussion presented above, this study concludes that first,
financial literacy is the most decisive factor in increasing the use of financial technology.
The data processing results show a direct and significant influence, so it can be
concluded that a good understanding of financial literacy is a strong foundation for
someone to utilise FinTech features and services to meet their needs. A good
understanding of finance is also an important factor for individuals in managing and
viewing money. However, in fact, good financial literacy through money ethics does not
have a significant impact on the use of FinTech. Second, lifestyle influences an
individual's perspective on using and managing money, exercising restraint, and making
economic decisions. However, lifestyle is not a reason for using FinTech.

LIMITATION

This research has several limitations. First, the money ethic variable does not fully
influence the mediation variable. Second, the lifestyle measure used cannot fully capture
the current digital lifestyle. Third, the variables used have not been empirically tested for
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their effect on FinTech usage. Fourth, the sample is still homogeneous. A suggestion
for further research is to use a cross-sectional approach to describe the dynamics of
behavioural changes in daily FinTech usage.
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