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ABSTRACT 

Customers in choosing products will choose based on what is most needed and what is most suitable 

for them. Purchasing decisions can be influenced by various factors including green marketing, brand 

awareness and price perception. The purposes of this study are analyzing the effect green marketing, 

brand awareness, price perceptions on purchase decisions. The sample used in this study as many 

as 90 respondents were determined by purposive sampling. The data analyzed using multiple linear 

regression the results of this study are green marketing, brand awareness, price perceptions has a 

positive effect on purchase decisions   

Keywords: green marketing, brand awareness, price perception, purchase decision 


