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ABSTRACT

The purpose of this research is to design CSR and Custumer-Based brand preference on Perceived Brand Quality. The total sample is 54 respondents, which used to the test of hypothesis was proposed using Structural Equation Model (SEM) analysis. The results of this research showed that CSR has an effect on brand preference but CSR has no effect on Brand Quality Perception, While brand preference influences to Brand Quality Perception. The weakness of this research is the samples are not sufficient. so that the results of research can not be generalized to the wider population.
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