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ABSTRACT
[bookmark: _GoBack]This study aims to determine The Moderating Impact of Profitability on Corporate Social Responsibility (CSR) and Tax Avoidance Relationship. The population are manufacture companies subsector food and beverage listed on the Indonesia Stock Exchange. We use purposive sampling method. We have 40 firm years. We use moderated regression analysis (MRA). We find that CSR has negative effect on tax avoidance and profitability strenghten that relationship. This research implies that the commitment of a company's social investment negatively impact the tax avoidance. Although companies have high social awareness, they will avoid tax when they are faced with financial constraint because of its low profitability.
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