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ABSTRACT
The purpose of this paper is to know the shape of member value on the co-operative. Descriptive analysis used in this research which are conducted on the following sources such as national-international journals, national-international seminars proceedings, scientific books, and professional experiences. The results of the study indicate that a new definition of member value has been established. Member value dimensions consists of attributes benefits, outcomes benefits, monetary costs, and non-monetary costs. Member value has an influence on member satisfaction, member loyalty, and co-operative performance. The implications of this study are the dimensions and indicators in this study can be tested empirically in subsequent research. Co-operative managers can try to use its to improve the superior customers value on their co-operatives.
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